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Nuxe Giant Luxurious Dry Oil Bottle Giant Mojo Bottle

Nuxe needed a showstopping display to launch their new Dry Oil and in true Three Point MOJU are one of the fastest growing
style we delivered exactly what the client asked for. The stunning giant bottle factice and drinks brands in the UK and for over
3D logo added a real touch of theatre to the event while promoting the luxurious nature of a year they have been carrying out an
the product. incredible number of promotional and

giveaway events all over the country.
We were delighted that they asked
Three Point to produce a giant factice of
their famous GINGER SHOT bottle to
further raise their brand profile. MOJU
were delighted with the result which has
also been designed to be displayed on
the roof rack of their branded Suzuki
Jimny. Keep your open and let us
know if you see it on your travels.

Return to Cover



BizX 2024
Recognition

Three Point recently attended the BizX
2024 conference hosted by Action Coach.
We are very proud to report that Three
Point were once again shortlisted for Green
Company of the year, a great achievement
which recognises the continuing work of
our sustainability team and all employees
in trying to produce retail displays that are
better for the environment.

In addition to this our MD Adam Gillott
was a finalist in the prestigious CEO of the
year award. Adam works tirelessly in all
aspects of the company and when asked

for his response he said “Given the esteem
company | found myself among | am truly
honoured to have been shortlisted. I'd like
to shout out to the incredibly talented team
that | work with every day”.

Three Point Support LOROS Hospice

BEFORE WSS AFTER

LOROS Hospice provides free, high quality, compassionate care and support
to terminally ill adult patients, their family and carers across Leicestershire and
Rutland and we are very proud to support them as our selected charity this
year. We were delighted to transform the main corridor of the LOROS Hospice
in Glenfield with some beautiful artwork. The renovation enhances the comfort
and serenity creating a welcoming and peaceful environment for patients,
family and staff.
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PET PROTECTION REIMAGINED h
|

Three Point recently completed the
production and rollout of a TAVO Display
Stand for Allison Baby. This high quality
display stand was created to showcase
the new “Pet Protection System” to UK
shoppers. Made from high quality finish
materials Three Point manufactured,
delivered, installed and merchandised
the TAVO Display Stand into 200 Halfords
Stores across the UK & Ireland.

TAVO
Display Stand

This new system for pet safety travel is the first
of its kind, offering a luxury stroller and carrier
that secures into the car with a “True Lock”
Isofix installation system which ensures a quick
and secure fit that minimises movement and
prevents rotation. The restraints meet the latest
United Nations ECE child restraint standards
and not only protects the pet but also ensures
the safety of other passengers in the event of
a crash. The system itself has been endorsed
by none other than Dr. Julian Norton from
“The Yorkshire Vet” and as you can see from
the photos below the display stand gives it
fantastic in-store presence. With information on
both sides of the Back Header Panel the island
display unit can be used anywhere in-store.
The products themselves are security tagged
to prevent theft and right down to the finishing
touches including the use of soft toys these
display stands really do promote the excellence
and quality of the system on display. UK TAVO
Marketing Manager Luisa Rollins-Svensson
said “Three Point handled all aspects of the
project impeccably, from prototyping right
the way through to production, roll-out and
merchandising. The response and feedback
from shoppers to this new pet travel system has

been fantastic and the display showcases the
product superbly while providing shoppers with
all of the information they need”.
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Materials Explained : A Guide to Sustainable Retail Display Materials

In recent years there has been a notable surge in consumer interest in environmental sustainability. This heightened
awareness has permeated various aspects of daily life, including the products we buy, how they are packaged and how
they are displayed in retail settings. As a result, there is now an increased need for awareness regarding the materials used
in both product packaging and retail displays. Point of Sale (POS) displays, in particular, play a crucial role in influencing
consumer behaviour and shaping purchasing decisions. However, the materials used in these displays can have significant
environmental implications. Understanding the different material types used in POS displays, their benefits, and the
availability of sustainable alternatives is essential for businesses looking to align with consumer values and reduce their
ecological footprint. That's why Three Point decided to create a “Materials Explained” document and share it will all of
our clients and followers. By sharing our knowledge so that everyone can understand the properties, recycled content
and recyclability of each substrate option it means brands can make an informed decision when choosing sustainable
materials to use in their retail displays that align with consumer preferences. The “Materials Explained” table provides a
comprehensive overview of the most commonly used materials in the manufacture of retail displays.

The Rise of Sustainable Materials

In response to growing environmental concerns, there has been a proliferation of sustainable materials with recycled
content. These materials offer an eco-friendly alternative to traditional substrates, reducing reliance on virgin resources
and minimizing waste.

* Recycled Cardboard: Cardboard displays, made from a high percentage of recycled materials, not only reduce demand
for new resources but also contribute to the circular economy by diverting waste from landfills.

* Biodegradable Plastics: Bioplastics derived from renewable sources such as corn starch or sugarcane offer a sustainable
alternative to conventional plastics, which can take centuries to decompose.

* Recycled plastics: Increasingly available and highly recyclable this is a robust material for medium to long-life displays.
* Metal: Many metals contain recycled content and can readily be recycled or repurposed at end of life.

* Reclaimed Wood: Utilizing reclaimed wood in retail displays not only adds a rustic charm but also prevents the need for
additional logging, conserving forests and biodiversity.
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Making Sustainable Choices

As consumer awareness of environmental issues continues to grow, businesses are under increasing pressure to adopt sustainable
practices throughout their operations. When it comes to retail displays, choosing sustainable materials is not only beneficial for

the planet but also for brand reputation and consumer loyalty. By opting for materials with high recycled content and recyclability,
businesses can demonstrate their commitment to environmental stewardship and appeal to eco-conscious consumers. Additionally,
investing in innovative materials and design strategies can enhance the aesthetic appeal of retail displays while minimizing
environmental impact. In conclusion, the shift towards sustainability in retail display materials reflects a broader movement towards
conscious consumption and environmental responsibility. By prioritizing sustainable materials and practices, businesses can
contribute to a greener future while meeting the evolving needs and preferences of today’s consumers. Let's embrace the power of
sustainable retail displays to drive positive change and create a more environmentally conscious marketplace.

DOWNLOAD THE “MATERIALS EXPLAINED PDF” HERE
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https://www.linkedin.com/pulse/green-shift-understanding-environmental-impact-retail-bpyee/?trackingId=IKzP%2F1BqR1a1xODjlBEfvw%3D%3D
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Contact us Newsletter Archive
You can now access all
previous editions of our

Newsletter via the
If you have a requirement FO“OW us on Newsletter Archive.
that you would like to . el by
discuss with our Sales Team our SOClaIS!

please call 01530 839777

alternatively email
info@threepd.co.uk
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